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2011 advertising rates and specifications

Double page spread Full page

Half page (portrait) Half page (landscape) Quarter page Eighth page
Size Oneissue | Twoissues | Fourissues | Type (mm) | Trim (mm) | Bleed (mm)
Double page spread £2,205 £3,969 £7,056 240 X 390 280 X 420 286 x 426
Full page £1,225 £2,205 £3,920 180 X 240 210 x 280 216 x 286
Half page (portrait) £680 £1,224 £2,175 87 X 240 n/a n/a
Half page (landscape) £680 £1,224 £2,175 180 x 117 n/a n/a
Quarter page £375 £675 £1200 87 x 117 n/a n/a
Eighth page £205 £369 £656 87 X 57 n/a n/a

VAT is not included in the above figures. VAT is added for advertising purchased by businesses in the UK and Europe only.

Supplying artwork

Please supply artwork as high resolution PDFs - see www.pass4press.com for specifications. Email artwork under 10MB to
adsefilamentmagazine.com. Send artwork over 10MB by post on CD or DVD, or via www.sendspace.com. If sending by post
please email or phone us in advance. Graphic design is not included in the above prices. If you require your ad to be designed or
amended, we can offer graphic design services for £25/hour.

Issue release Artwork and payment deadline
June 2011 10 May 2011
December 201 10 November 201

For all advertising enquiries, please contact ]
Lola Olson: lolaefilamentmagazine.com l c
Filament magazine

PO Box 65003, London N5 9AN, United Kingdom
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Why print advertising works
...and how to make it work even better for your business

Had no luck with print advertising

in the past? Thinking that online
advertising is always best? Here's why
advertising with Filament is different,
and how to make your ad with us

a success.

Our readers support our advertisers

Because Filament is largely run by volunteers and the
only magazine of its kind in the world, many of our
readers are highly passionate about what we do. This
gives them an extra reason to buy your products: they
will support you because you are showing your support
for Filament.

Get noticed

More and more people are using browser plug-ins to
block online advertising. These people register as a

‘hit’, so you'll think they've seen your online ad, but they
haven't. Similarly, if you advertise on a blog, you may
get the impression that everyone who reads that blog
is seeing your ad. This is not true: most blog readers
use RSS feeds, thereby avoiding advertising. With print,
everyone who reads the magazine sees your ad.

Not for a limited time only

Print advertising isn't just around for however long you
pay for it; it's around for the life of each copy of the
magazine. Readers who get Filament frequently lend
their magazines to five or more people.

Get to the right audience

If print advertising has been unsuccessful for you in the
past, consider whether the publication you advertised
in had the right audience for your product. 95% of
Filament's readers are women. They have high incomes
and are well educated. We know of no other magazine
that has or had such a readership.

Design your advertisement for print

For an ad to work in print it needs to say clearly what
the product does, who it is for and how to get it; this
means that you may have to design an ad differently for
print. If you don't have a graphic designer, we can help -
we offer design services for £25/hour.

Measure your success

There are many ways to measure the success of a print
advertisement. One option is to include a discount code
with your ad.



